
 

74 

 

DAFTAR PUSTAKA 

 

Adhitya, F. (2022). Pengaruh Content Marketing, Online Consumer Review Dan 

Beauty Vlogger Terhadap Keputusan Pembelian Online Produk Hijab Rabbani 

Pada Generasi Z Di Kota Semarang. EKOBIS : Jurnal Ilmu Manajemen Dan 

Akuntansi, 10(2), 223–238. https://doi.org/10.36596/ekobis.v10i2.928 

Anggoro Wilis, R., & Faik, A. (2022). Effect of Digital Marketing, Influencer 

Marketing and Online Customer Review on Purchase Decision: A Case Study 

of Cake Shop “Lu’miere.” Petra International Journal of Business Studies, 

5(2), 155–162. https://doi.org/10.9744/ijbs.5.2.155-162 

Asnawati, Nadir, M., Wardhani, W., & Setini, M. (2022). The effects of perceived 

ease of use, electronic word of mouth and content marketing on purchase 

decision. International Journal of Data and Network Science, 6(1), 81–90. 

https://doi.org/10.5267/J.IJDNS.2021.10.001 

Audina, I., & Hidayat, W. (2018). Pengaruh Kualitas dan Harga Terhadap 

Kepitusan Pembelian Masker Wajah Musika Ratu (Studi Kasus pada 

Konsumen Kec. Tembalang Kota Semarang). Jurnal Ilmu Administrasi Bisnis, 

7(3), 107–115. 

Baines, T. S. L. H. (2018). The Effect of Online Video Content on Sponsorship 

Favorability. International Journal of Emerging Markets, 29(5), 494–519. 

Bakker, D. (2018). Journal of Emerging Trends in Marketing and Management. 

Journal of Emerging Trends in Marketing and Management, I(1), 79–87. 

www.etimm.ase.ro 

Campbell, C., & Farrell, J. R. (2020). More than meets the eye: The functional 

components underlying influencer marketing. Business Horizons, 63(4), 469–

479. https://doi.org/10.1016/j.bushor.2020.03.003 

Chasanah, F. H., & Saino. (2022). The Effect Digital Content Marketing and 

Product Quality on Purchasing Decisions Through Buying Interest As 

Intervening Variable. Jurnal Mantik, 6(1), 551–559. 

https://iocscience.org/ejournal/index.php/mantik/article/view/2312 

Constantinides, E., & Holleschovsky, N. I. (2016). Impact of online product reviews 

on purchasing decisions. WEBIST 2016 - Proceedings of the 12th International 



 

75 

 

Conference on Web Information Systems and Technologies, 1(Webist), 271–

278. https://doi.org/10.5220/0005861002710278 

Evania, S., Listiana, E., Wendy, ., Rosnani, T., & Fahruna, Y. (2023). The Effect of 

Influencer Marketing and Content Marketing on Customer Engagement and 

Purchase Decisions on Followers. Asian Journal of Economics, Business and 

Accounting, 23(2), 12–20. https://doi.org/10.9734/ajeba/2023/v23i2917 

Farki, A., & Baihaqi, I. (2016). Pengaruh Online Customer Review dan Rating 

Terhadap Kepercayaan dan Minat Pembelian pada Online Marketplace di 

Indonesia. Jurnal Teknik ITS, 5(2). 

https://doi.org/10.12962/j23373539.v5i2.19671 

Febriyanto, R. (2022). 10 Brand Skincare Lokal Terlaris di Online Marketplace. 

https://compas.co.id/article/brand-skincare-lokal-terlaris/ 

Feri. (2023). Statistik Pengguna Media Sosial Indonesia Terbaru. Slice. 

https://www.blog.slice.id/blog/edisi-2023-statistik-pengguna-media-sosial-

terbaru 

Guo, J., Wang, X., & Wu, Y. (2020). Positive emotion bias: Role of emotional 

content from online customer reviews in purchase decisions. Journal of 

Retailing and Consumer Services, 52(July 2019). 

https://doi.org/10.1016/j.jretconser.2019.101891 

Guptaa, M. (2021). Impact of Influencer Marketing on Consumer Purchase 

Behavior during the Pandemic. International Journal of Innovative Research 

in Engineering & Multidisciplinary Physical Sciences, 9(4), 154–165. 

https://doi.org/10.37082/ijirmps.2021.v09i04.018 

hana yoflike mokodompit, S.LH.V Joyce lapian, F. roring. (2022). …Rating, Sistem 

Pembayaran Cash on Delivery Dan Online Customer Review Terhadap 

Keputusan Pembelian Di Tiktok Shop (Studi Pada …. Jurnal EMBA: Jurnal 

…, 10(3), 975–984. 

https://ejournal.unsrat.ac.id/index.php/emba/article/view/43393%0Ahttps://ej

ournal.unsrat.ac.id/index.php/emba/article/download/43393/38189 

Hargowiseno, I. G. (2021). Pengaruh Peran Influencer, Quality Product Dan 

Perceived Value Terhadap Keputusan Pembelian Sepatu Vans. 

Huda, I. U., Karsudjono, A. J., & Darmawan, R. (2021). Pengaruh Content 



 

76 

 

Marketing Dan Lifestyle Terhadap Keputusan Pembelian Pada Usaha Kecil 

Menengah Di Media Sosial. Al-KALAM JURNAL KOMUNIKASI, BISNIS 

DAN MANAJEMEN, 8(1), 32. https://doi.org/10.31602/al-kalam.v8i1.4156 

Kazi. (2019). Impact of Brand Awareness and Social Media Content Marketing on 

Consumer purchase decision. Journal of Public Value and Administration 

Insights (JPVAI) ISSN: 2663-9181 Www.Readersinsight.Net/Jpvai, 2(2), 259–

264. https://doi.org/10.1007/978-3-319-11779-9_98 

Lengkawati,  arti sukma. (2021). PENGARUH INFLUENCER MARKETING 

TERHADAP KEPUTUSAN PEMBELIAN (STUDI PADA ELZATTA HIJAB 

GARUT). 18(1), 33–38. 

Lou, C., & Yuan, S. (2019). Influencer Marketing: How Message Value and 

Credibility Affect Consumer Trust of Branded Content on Social Media. 

Journal of Interactive Advertising, 19(1), 58–73. 

https://doi.org/10.1080/15252019.2018.1533501 

Marathe, R. (2022). AN EMPIRICAL STUDY OF ’ IMPACT OF INFLUENCER 

MARKETING ON. October. 

MS GLOW. (2022). Brand Story. https://Ms Glowid.com/about/brandstory 

Muhammad Fachmi, & Sinau, H. (2022). The effect of Online Costumer Reviews 

and Influencer Marketing on Shopee Purchasing Decisions. Terbuka Journal 

of Economics and Business, 3(2), 44–52. 

https://doi.org/10.33830/tjeb.v3i2.4206 

Mustikowati, R. I. (2023). Why customers buy an online product ? The effects of 

advertising attractiveness , influencer marketing and online customer reviews. 

https://doi.org/10.1108/LBSJMR-09-2022-0052 

Nam, L. G., & Dân, H. T. (2018). Impact of social media Influencer marketing on 

consumer at Ho Chi Minh City. International Journal of Social Sciences and 

Humanities Invention, 5(5), 4710–4714. 

https://doi.org/10.18535/ijsshi/v5i5.10 

Özbölük, T., & Akdogan, K. (2022). The Role of Online Source Credibility and 

Influencer Identification on Consumers Purchase Decisions. International 

Journal of Internet Marketing and Advertising, 16(1/2), 1. 

https://doi.org/10.1504/ijima.2022.10044378 



 

77 

 

Pahlevi, R. (2022). Survei: 54% Konsumen Kosmetik Lebih Pilih Brand Lokal. 

Databoks. https://databoks.katadata.co.id/datapublish/2022/09/04/survei-54-

konsumen-kosmetik-lebih-pilih-brand-lokal 

philip kotler, hermawan kartajaya,  iwan setiawan. (2019). marketing 4.0 (A. 

Tarigan (ed.)). PT Gramedia pustaka utama. 

philip kotler,  gary amstrong. (2008). prinsip prinsip pemasaran. erlangga. 

Putri, P. M., & R.A.Marlien. (2022). Pengaruh Digital Marketing terhadap 

Keputusan Pembelian Online. Jurnal Ekonomi & Ekonomi Syariah, 5(1), 25–

36. 

Rahmawati, S. E. (2020). PENGARUH KUALITAS PRODUK, ONLINE 

CONSUMER REVIEW, DAN KEPERCAYAAN TERHADAP KEPUTUSAN 

PEMBELIAN ONLINE DI INSTAGRAM (Study Empiris Pada MAhasiswa 

Universitas Muhammadiyah Surakarta). 

Rustiani, D. (2022). Meningkatnya minat skincare lokal di Indonesia. Kumparan. 

https://m.kumparan.com/amp/dina-rustiani/meningkatnya-minat-skincare-

lokal-di-indonesia-1zSRQCbXGsR 

Shadrina, N. R., & Sulistyanto, Y. (2022). Analisis Pengaruh Content Marketing, 

Influencer, dan Media Sosial Terhadap Keputusan Pembelian Konsumen 

(Studi Pada Pengguna Instagram dan Tiktok di Kota Magelang). Diponegoro 

Journal of Management, 11(1), 1–11. http://ejournal-

s1.undip.ac.id/index.php/dbr 

Silalahi, U. (2018). Metodologi Analisis Data Dan Interpretasi Hasil (N. F. Atif 

(ed.)). 

Sopiah. (2016). Salesmanship (Suryani (ed.)). PT Bumi Aksara. 

Sugiyono. (2018). Metode Penelitian Kuantitatif (Setiyawan (ed.)). 

ALFABETA,cv. 

Thomas, M. J., Wirtz, B. W., & Weyerer, J. C. (2019). Determinants of online 

review credibility and its impact on consumers’ purchase intention. Journal of 

Electronic Commerce Research, 20(1), 1–20. 

Tien, D. H., Amaya Rivas, A. A., & Liao, Y. K. (2019). Examining the influence 

of customer-to-customer electronic word-of-mouth on purchase intention in 

social networking sites. Asia Pacific Management Review, 24(3), 238–249. 



 

78 

 

https://doi.org/10.1016/j.apmrv.2018.06.003 

Wahyudi, R. (2022). Pengaruh Iklan Dan Influencer Terhadap Keputusan 

Pembelian Item Virtual Padagames Online Mobile Legends. SIBATIK 

JOURNAL: Jurnal Ilmiah Bidang Sosial, Ekonomi, Budaya, Teknologi, Dan 

Pendidikan, 1(5), 563–578. https://doi.org/10.54443/sibatik.v1i5.64 

WIduri, I. L., MS, M., & Ramelan, M. R. (2022). The Effect of Online Customer 

Review and E-Service Quality on Consumer Purchase Decisions on the 

Marketplace Shopee in Bandar Lampung. International Journal of Regional 

Innovation, 2(3), 29–33. https://doi.org/10.52000/ijori.v2i3.62 

Widya, C. A., & Riptiono, S. (2019). Pengaruh Online Consumer Rview dan Viral 

Marketing Terhadap Keputusan Pembelian Dengan Consumer Trust Sebagai 

Intervening. Jurnal Ilmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi 

(JIMMBA), 1(1), 76–84. 

Yodi. (2020a). THE EFFECTS OF CONTENT AND INFLUENCER 

MARKETING ON PURCHASING DECISIONS OF FASHION ERIGO 

COMPANY. Dinasti International Journal of Economic , Finance and 

Accounting, 1(2). 

Yodi, H. . (2020b). THE EFFECTS OF CONTENT AND INFLUENCER 

MARKETING ON. Dinasti International Journal of Economic, Finance & 

Accounting, 1(2), 345–357. https://doi.org/10.38035/DIJEFA 

Yusuf, R., Hendawati, H., & Wibowo, L. A. (2020). Pengaruh Konten Pemasaran 

Shoppe Terhadap Pembelian Pelanggan. Jurnal Manajemen Pendidikan Dan 

IImu Sosial, 1(2), 506–515. https://doi.org/10.38035/JMPIS 

Žaneta Kavaliauskienė, H. M. (2019). Impact of Influencers on a Consumer 

Decision to Purchase. Professional Studies : Theory and Practice, 6(21), 40–

47. 

 

 

 

 


