DAFTAR ISl

RALZEIAN JURNL Wiy ... e\ Nl ... N ... N Y ii
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR
UNTUK KEPENTINGAN AKADEMIS ......cooiiiiiie e ii
HALAMAN PERNYATAAN ORISINALITAS ... i
ABSTRAK ..ottt ettt b et nae e e re s iv
ABSTI G IR ... o HIBW ... iR m......... 0 HAW™....... v
KANAPENGANBR A,....... o NS, . ... oA .. . . RS Vi
D AR D R | G g . . o iz e o S« i T2 e v+ £ s S MPRTEL . i 1. viil
DAFTARIGARNBAR.. T, om0 e e AR W i Xi
RAETAR TABELW .. 2o v BLLA B E sl o . ... .. o Xii
BABL.......ccere. . ™I BN e 1
PENDAHULUAGNR aal..............coco.. ..o NN LR 1
Ty Latar/BEtekang ........... 0 .U .40 4. \NWR\. .. .. w0 1
1.2 TujudinBENelitioges N N.. 5 W an.. \WLAR) ... o 7
1.3 Manfaat PENEIITIAN ..........ccoiiiiiiiiiee e 7
BABMSlg.... | N ............7%... e e LAY 9
KAJIAN PUSTAKA ...ttt ab b s sne e anas 9
2.17¢ [LandaSENmReOC . ......... §..... [ 0. 9 R ... AW A 9
2wl Citra MROBMRNG .o ey @I oo TN 9
2.1.2 Kesadaran IMErEK.......cccucueieriereeceeessiessineasiesssesanestesssessassneeseessssssessseens 11
247 3Rersepsi Harga YA . [ N1 ot @ \ a7 .. . FELAMN.. .4 13
AR S Y S e rrrrrrrress P\ A [ 7 S -\ A 14
2.2 Penelitian Terdahulu v .. ..o sosstimmms. s comimssmme e eessessensg@iammse s smssdesmee e e 15
2.3 Model Penelitian ........cccooiviiiiiieiecee e 18
2.4  Kerangka berfikir penelitian ..........cccoooovveiiiieiienieeesie e 19
2.5  Hubungan antar Variabel ............c.cccoceiiiiiiiiiie e 20

2.5.1  Pengaruh citra merek, kesadaran merek, persepsi harga terhadap niat
beli. 20

2.5.2  Pengaruh citra merek terhadap niat beli .............cccooovevviieiiecnin 22

viii



2.5.3  Pengaruh kesadaran merek Terhadap niat beli...............c.cooene. 23

2.5.4  Pengaruh persepsi harga terhadap niat beli...........cccocooevvreeriinnnnn. 24
BABHEL @ Do ... RN T RS T DN 25
METODOLOGI PENELITIAN ..ottt ettt ee e e snnae e 25
3.1  Jenis dan Pendekatan Penelitian............cccocoeiiiiiniiiinicnene s 25
3.2 Populasi, Sampel, dan Teknik Pengambilan Sampel .........c..cccoerenene 25
321V Populesifle. .. Y. nbVla Y. . _wlVéa . Y. %Ay 25
37, 2 SAMIR| ... e T e 26
3.3.3 Teknik Pengambilan Sampel ... 26
3Cg _ Data Papslitifing....Y..... eV« V... +SVé g .. Y. %h§ 27
3.3.2  Jenis dan Sumber Data..........cccccveveiieieiie e 27
3.3.3  Teknik Pengumpulan Data..........cccccveiiiiiiieiieiiic e 27
3.4 Variabel Penelitiani... ..o iiu it ioeiereimatecine stbinsies e ssssieassessesessensssasanesne 28
3.5 Definisi Operasional Variabel ............ccccovvveiiiiiiiiericic e 28
3.6 Instrumen Penelitian.........cccoeiiiiiii i 30
36.2 ¥V UjiRdliditas...... . BN M aF. ... \MN@RA\ .. .. Wil 30
3.6.3  Uji REaDIIaS......cccviiiviiiiieie e 31
3.7 Uji ASUMSIE KISIK ... 31
3.7.2  UjJi NOrMAlItas........ccoeeiiieciiciie et 31
3.7.3  UJi MUItIKOIINEAITTAS ...t 32
3.7.4  Uji HeteroskedastiSitas..........ccccvveveiieiiiiiiiieie e 32
iU TR Bl 1 TEY N R € /AT N ) / 23
3.8.1 Teknik Analisis Regresi Linier Berganda...........cccccoeveeveevieseesreenene. 33
S8 2UjineImultarN S Y AT T e @ A e Y. B 34
318.3 Uji Rarsiall (i) e . a ... AT 34
3.8.4 Uji Koefisien Determinasi (R2).........ccocovveeerireesisersesssseseseeessssenenes 34
BABTYHRR ..o o FLiR . p LR o g AR 36
HASIL DAN PEMBAHASAN .......coiiiiiieiee et 36
4.1  Gambaran Objek Penelitian..........ccooviiiiiniiiiiiiece e 36
4.1.1 Profil Objek Penelitian.............ccccoveiiiiieiieieeie e 36
4.2 Karakteristik RESPONUEN .......ooviiiiiiiiiiiiee e 37

4.2.1 Karakteristik Responden Berdasarkan Usia ..........c.cccccvevverieiiienieennnnn, 37



4.2.2 Karakteristik Responden Berdasarkan Jenis Kelamin. ......................... 38

4.2.3 Karakteristik Responden Berdasarkan Status. ..........c.ccccceoeveneiiinnine 38
4.3 Analisis Deskripsi Variabel Penelitian ..............cccccovevieveiic e, 39
4.3.1  Variabel CItra MErek .......cccoieiieiiiieseeies e 40
4.3.2  Variabel Kesadaran Merek..........ccocvvvviiiiieeneie e 42
4.3.3  Variabel persepsi harga .........cccooceviiiiiieiin e 43
4.3.4 Variabel niat Deli ... 44
4.4 Hasil Pengujian Instrumen Penelitian............ccoooviiiiiiencniecieeee, 45
4.4.1  Hasil Uji Validitas.........cccoevieveieieieseceeieece e 45
4.4.2  Uji Rellabilitas.........cccooiiiiiiiiiiiiiiien et sie s e 47
4.5 Hasil ASUMSE KIASIK .......ccvviiiiieiicie e 47
45.1  Hasil Uji NOrmalitas........ccooveiiiiiiieeiie i 47
452  Uji MUItIKOIINEAIITAS. ..o 48
45.3  Uji HeteroskedastiSItas ............ccccoeeieiieienieiiieie e se e seaieas 49
4.6 Analisis Regresi Linier Berganda...........cccccoovievieiieiiie e sie e 50
4.7 HaSH Uji HIPOESIS.....ooiieiiiie ettt 52
4.7.1 Uji F (Pengujian secara SIMUItan) ..........cccoovverrieiiniiie e 52
4.7.2. Uji T (Pengujian Secara Parsial) ........ccocoovririiieiine i 53
4.7.3 Uji Koefisiensi Determinasi .........cccueivveiiiieiieciie e csieesiie e 55
4.8 PembBaNASAN...........cccicieiriiiaaransseeeenaresnesee st e et b st st b e s enneseesreas 56
4.8.1 Pengaruh citra merek (X1), kesadaran merek (X2), dan persepsi harga
(X3) terhadap niat BElT (Y)...ooooeiiiiecee e 56
4.8.2 Pengaruh citra merek (X1) secara parsial terhadap niat beli (Y)........... 58
4.8.3 Pengaruh kesadaran merek (X2) secara parsial terhadap niat beli (Y)..59
4.8.4 Pengaruh persepsi harga (X3) secara parsial terhadap niat beli (Y)......60
B A ... S A T e e, B L 62
KESIMPULAN DAN SARAN ...ttt sne s 62
offld<esiinpulap h¥d «... . %..... 084 0. Y. . . 2 hlde. ... Y. . 5} 62
N ... e A A AT 63
DAFTAR PUSTAKA .ottt sttt ettt sben e b s e ans 65
DANMPIRAN .. nb¥d s. Y. nhlides ¥N. .. hide. .. Y. . %&}hY 68



