
 

58 
 

DAFTAR PUSTAKA 

 

Achmad Faizal. (n.d.). Sejarah Thrift Shop - Pakaian Bekas yang Kerap Diburu 

Millennial Indonesia. https://www.goodnewsfromindonesia.id/2022/12/21/5-

tempat-berburu-pakaian-bekas-thrifting-shop-terbesar-di-indonesia 

Agustian, B., Supriatno, M., Ripjan, M., Trikesumawardani, S., Nursita, S. F., 

Diviana, M. R., & Fauzi, A. R. (2023). Fenomena Fashion Thrift Dikalangan 

Mahasiswa Fisipkom Unida Sebagai Bentuk Mengekspresikan Diri. Karimah 

Tauhd, 2(1), 100–110. 

Ajat Rukajat. (2018). Pendekatan Penelitian Kuantitatif Quantitative Research 

Approach. 

https://books.google.co.id/books?hl=id&lr=&id=1pWEDwAAQBAJ&oi=fnd

&pg=PP1&dq=pendekatan+kuantitatif+menurut+sugiyono&ots=9PqCzmbLi

9&sig=2taKfhZwP-

WCgPL3IfU_NzsQjwU&redir_esc=y#v=onepage&q=pendekatan kuantitatif 

menurut sugiyono&f=false 

Angela, V., & Paramita, E. L. (2020). Pengaruh Lifestyle Dan Kualitas Produk 

Terhadap Keputusan Impulse Buying Konsumen Shopee Generasi Z. Jurnal 

Ekobis : Ekonomi Bisnis & Manajemen, 10(2), 248–262. 

https://doi.org/10.37932/j.e.v10i2.132 

Arısal, İ., & Atalar, T. (2016). The Exploring Relationships between 

Environmental Concern, Collectivism and Ecological Purchase Intention. 

Procedia - Social and Behavioral Sciences, 235(October), 514–521. 

https://doi.org/10.1016/j.sbspro.2016.11.063 

Balqies, A. K., & Jupriani, J. (2022). Campaign “Thrifting” Sebagai Solusi 

Limbah Fashion. DEKAVE : Jurnal Desain Komunikasi Visual, 12(2), 186. 

https://doi.org/10.24036/dekave.v12i2.117314 

Blair, J. R., Gala, P., & Lunde, M. (2022). Dark triad-consumer behavior 

relationship: the mediating role of consumer self-confidence and aggressive 

interpersonal orientation. Journal of Consumer Marketing, 39(2), 145–165. 

https://doi.org/10.1108/JCM-07-2020-3981 

Burnett, M. S., & Lunsford, D. A. (1994). Conceptualizing Guilt in the Consumer 

Decision-making Process. Journal of Consumer Marketing, 11(3), 33–43. 

https://doi.org/10.1108/07363769410065454 

Centobelli, P., Abbate, S., Nadeem, S. P., & Garza-Reyes, J. A. (2022). Slowing 

the fast fashion industry: An all-round perspective. Current Opinion in 

Green and Sustainable Chemistry, 38, 100684. 

https://doi.org/10.1016/j.cogsc.2022.100684 

Dela Nabila. (2022). No Title. https://www.parapuan.co/read/533087047/gen-z-

suka-thrift-dan-vintage-fashion-apakah-benar-lebih-ramah-lingkungan 

Dharma, I. K. W. (2023). Factors that Influence Generation Z‟s Purchase 



 

59 
 

Intention Towards Imported Secondhand Clothes In Indonesia. Journal 

Integration of Management Studies, 1(2), 136–145. 

https://doi.org/10.58229/jims.v1i2.91 

Djafarova, E., & Bowes, T. (2021). „Instagram made Me buy it‟: Generation Z 

impulse purchases in fashion industry. Journal of Retailing and Consumer 

Services, 59(xxxx), 102345. https://doi.org/10.1016/j.jretconser.2020.102345 

Dwi Hadya Jayani. (2021). Proporsi Populasi Generasi Z dan Milenial Terbesar 

di Indonesia. 

https://databoks.katadata.co.id/datapublish/2021/05/24/proporsi-populasi-

generasi-z-dan-milenial-terbesar-di-indonesia 

Garcia-Ortega, B., Galan-Cubillo, J., Llorens-Montes, F. J., & de-Miguel-Molina, 

B. (2023). Sufficient consumption as a missing link toward sustainability: 

The case of fast fashion. Journal of Cleaner Production, 399(August 2022), 

136678. https://doi.org/10.1016/j.jclepro.2023.136678 

Gasparo, I. (2019). No Title. https://medium.com/@ilaria.gasparo/millennials-and-

gen-z-are-leading-the-rise-of-resale-fashion-marketplace-bb24fa02ae77 

Ghesa Gafara. (2019). No Title. A Brief History of Thrifting. 

https://ussfeed.com/a-brief-history-of-thrifting/ 

Ghozali. (2011). No Title. 

Hanjani, G. A., & Widodo, A. (2019). Consumer Purchase Intention: The Effect 

of Green Brand and Green Knowledge on Indonesian Nestle Company Minat 

Beli Konsumen: Dampak Green Brand dan Green Knowledge pada 

Perusahaan Nestle Indonesia. Jurnal Sekretaris & Administrasi Bisnis, III(1), 

39–50. http://jurnal.asmtb.ac.id/index.php/jsab 

Hudaifah, a., rahma, a., hatmanti, t., ilmawan, m. d., & wijaya, s. u. (2021). 

pendekatan dua arah antara pemimpin dan bawahan : suatu perbandingan 

antara kerelaan bekerja lebih , pekerjaan bermakna dan niat untuk 

meninggalkan pt semen indonesia ( persero ) tbk pabrik tuban email : 

ahmad.hudaifah@uisi.ac.id manusia merupakan sumber . 04. 

Ilmawan, M. D., Wulandari, D. S., & Fitriani, F. (2017). Peran Gaya 

Kepemimpinan dan Kompensasi dalam Mempengaruhi Kinerja yang 

Dimediasi oleh Kepuasan Kerja. Jurnal Ekonomi Modernisasi, 13(1), 37. 

https://doi.org/10.21067/jem.v13i1.1745 

Jendela Dunia. (2022). 5 Rekomendasi Tempat Thrifting di Surabaya. 

https://kumparan.com/jendela-dunia/5-rekomendasi-tempat-thrifting-di-

surabaya-1z297Yrh0YY 

Juniarta, R. (2023). No Title. https://travel.indozone.id/news/951270995/tempat-

thrifting-nyaman-ber-ac-di-jaksel-bajunya-udah-dilaundry-bisa-langsung-

dipakai 

Karanika, K., & Hogg, M. K. (2016). Being kind to ourselves: Self-compassion, 



 

60 
 

coping, and consumption. Journal of Business Research, 69(2), 760–769. 

https://doi.org/10.1016/j.jbusres.2015.07.042 

Kim, J. E., & Johnson, K. K. P. (2013). The Impact of Moral Emotions on Cause-

Related Marketing Campaigns: A Cross-Cultural Examination. Journal of 

Business Ethics, 112(1), 79–90. https://doi.org/10.1007/s10551-012-1233-6 

Lestari, R. B., & Kardinal, K. (2018). Minat Beli Produk Hijau pada Generasi 

Milenial. Jurnal Ilmiah Ekonomi Global Masa Kini, 9(2), 117–124. 

https://doi.org/10.36982/jiegmk.v9i2.542 

Liu, Y., Sun, X., Zhang, P., Han, P., Shao, H., Duan, X., & Jiang, J. (2023). 

Generation Z nursing students‟ online learning experiences during COVID-

19 epidemic: A qualitative study. Heliyon, 9(4), e14755. 

https://doi.org/10.1016/j.heliyon.2023.e14755 

M Arif Siradjudin, 
2
Maulana Arief, 

3
Widyatmo Ekoputro. (2023). Fenomena 

Thrift Shopping Fashion Pada Pemuda. 673–678. 

Mutia, A. (2022). Nilai Impor Baju Bekas Kuartal III 2021 dan 2022. Databoks, 

1. https://databoks.katadata.co.id/datapublish/2022/11/21/nilai-impor-baju-

bekas-meroket-6076-pada-kuartal-iii-2022-ancam-industri-tekstil-ri 

Nadhila, S., Muzhirah, M., Sajali, H., & Andinata, M. (2023). Eksistensi Diri 

Remaja Dalam Penggunaan Pakaian Bekas (Studi Kasus Pada Konsumen 

Thrifting Pajak Melati Medan). Innovative: Journal Of Social Science 

Research, 3(3), 2436–2446. 

Nia Deviyana. (2021). No Title. 

https://www.medcom.id/ekonomi/entrepreneurship/yNLPmGyN-sejak-

ngetren-barang-di-thrift-store-kok-jadi-mahal 

No Title. (2021). https://www.ocbcnisp.com/id/article/2021/12/23/thrifting-adalah 

No Title. (2022). https://www.cnnindonesia.com/gaya-hidup/20221003130107-

277-855671/jalan-panjang-thrifting-dari-berhemat-hingga-dianggap-keren 

Nur ika anisa. (2021). No Title. https://jatim.tribunnews.com/2021/10/29/jatim-

thrift-shop-2021-ajang-berburu-baju-bekas-terbesar-di-jawa-timur-harga-

mulai-rp-25-ribu 

Ozdamar Ertekin, Z., & Atik, D. (2015). Sustainable Markets: Motivating Factors, 

Barriers, and Remedies for Mobilization of Slow Fashion. Journal of 

Macromarketing, 35(1), 53–69. https://doi.org/10.1177/0276146714535932 

Pangesti, A. D., A, B. C., Yulfan, R. M., & Chusniyah, T. (2023). Social Media 

Campaign : Thrifting sebagai Pencegahan Limbah Tekstil Fast Fashion. 

3(1), 17–21. https://doi.org/10.17977/10.17977/um070v3i12023p17-21 

Park, H. J., & Lin, L. M. (2020a). Exploring attitude–behavior gap in sustainable 

consumption: comparison of recycled and upcycled fashion products. 

Journal of Business Research, 117(November 2017), 623–628. 

https://doi.org/10.1016/j.jbusres.2018.08.025 



 

61 
 

Park, H. J., & Lin, L. M. (2020b). Exploring attitude–behavior gap in sustainable 

consumption: comparison of recycled and upcycled fashion products. 

Journal of Business Research, 117(August), 623–628. 

https://doi.org/10.1016/j.jbusres.2018.08.025 

Putri, A. A. M. S., & Patria, A. S. (2022). Perancangan referensi gaya berpakaian 

thrifting melalui feed instagram. Jurnal Barik, 3(2), 125–137. 

Ridwan, L. M., Solihat, A., & Trijumansyah, A. (2018). Pengaruh Product 

Knowledge dan Brand Association Terhadap Purchase Intention. Jurnal 

Pariwisata, 5(1), 68–82. 

Rizky, M., Kurniawati, A., Rizana, A. F., Studi, P., Industri, T., & Industri, R. 

(2021). Perancangan Sistem Informasi Aktivitas Penjualan Dan Monitoring 

Persediaan Barang Berbasis Web Pada Toko Kiss Secondbrand 

Menggunakan Metode Rapid Application Development Secondbrand Store. 

E-Proceeding of Engineering, 8(2), 2322. 

Rofiyanti, E., & , Eva Arofah, Dwi Agustina, S. (2021). Ilomata International 

Journal of Social Science ( IJSS ). Ilomata International Journal of Social 

Science ( IJSS ), 2(1), 41–49. 

Ruhamak, M. D., & Rahayu, B. (2017). Pengaruh Word Of Mouth Terhadap 

Purchase Intention Melalui Brand Image Pada Lembaga Kursus Bahasa 

Inggris Dynamic English Course Pare. Ekonika : Jurnal Ekonomi Universitas 

Kadiri, 1(2), 188–204. https://doi.org/10.30737/ekonika.v1i2.14 

Saha, M. H. A. · R. F. A. · M. C. B. · R. N. C. · R. M. Y. · A. K. · S. G. I. · D. 

(2017). Finxerunt: Across the Spectrum of Socioeconomics. 

https://play.google.com/books/reader?id=CiT3DwAAQBAJ&pg=GBS.PA53

&hl=id 

Salsabila Putri Vidi, N., Rahmawati, U., Novitasari, D., Ki Ratu Penghulu No, J., 

Sari Baturaja oku, k., & baturaja jl ki ratu penghulu no, u. (2021). fenomena 

gaya hidup hedonisme di instagram (studi kasus pada mahasiswa ilmu 

komunikasi fisip universitas Baturaja) THE Phenomenon of hedonism 

lifestyle on instagram (case study in communication science, faculty of social 

sciences, Baturaja University). Jurnal Massa, 02, 188–196. 

https://journal.unbara.ac.id/index.php/JM 

Saputri, A., & Rachmatan, R. (2017). Religiusitas Dengan Gaya Hidup 

Hedonisme: Sebuah Gambaran Pada Mahasiswa Universitas Syiah Kuala. 

Jurnal Psikologi, 12(2), 59. https://doi.org/10.24014/jp.v12i2.3230 

Shirvanimoghaddam, K., Motamed, B., Ramakrishna, S., & Naebe, M. (2020). 

Death by waste: Fashion and textile circular economy case. Science of the 

Total Environment, 718, 137317. 

https://doi.org/10.1016/j.scitotenv.2020.137317 

Soma, T. (2017). Gifting, ridding and the “everyday mundane”: the role of class 

and privilege in food waste generation in Indonesia. Local Environment, 



 

62 
 

22(12), 1444–1460. https://doi.org/10.1080/13549839.2017.1357689 

Suciptaningsih, O. A. (2018). Hedonisme Dan Konsumerisme Dalam Perspektif 

Dramaturgi Erving Goffman. EQUILIBRIA PENDIDIKAN : Jurnal Ilmiah 

Pendidikan Ekonomi, 2(1), 25. https://doi.org/10.26877/ep.v2i1.2191 

Sugiyono. (2020). Metode Penelitian Kuantitatif, Kualitatif Dan R &. D (Issue 

July). 

Syahrivar, J., Kusuma, K., Pahlevi, R. A., Wei, Y., Chairy, C., & Genoveva, G. 

(2023). No longer look down: investigating second-hand clothing purchase in 

Indonesia. International Review on Public and Nonprofit Marketing, 20(2), 

319–339. https://doi.org/10.1007/s12208-022-00341-7 

Tika Vidya. (2023). Revolusi Industri Inggris di Abad ke-17 Jadi Cikal Bakal 

Budaya Thrifting. https://www.idxchannel.com/economics/revolusi-industri-

inggris-di-abad-ke-17-jadi-cikal-bakal-budaya-thrifting 

Tim Redaksi, C. I. (n.d.). Tak Terduga! Jutaan Limbah Tekstil Ternyata Berasal 

Dari Sini. https://www.cnbcindonesia.com/news/20221019164842-4-

381003/tak-terduga-jutaan-limbah-tekstil-ternyata-berasal-dari-sini 

Trivedi, R. H., Patel, J. D., & Acharya, N. (2018). Causality analysis of media 

influence on environmental attitude, intention and behaviors leading to green 

purchasing. Journal of Cleaner Production, 196, 11–22. 

https://doi.org/10.1016/j.jclepro.2018.06.024 

Ulumudiniati, M., & Asandimitra, N. (2022). Pengaruh Financial Literacy, 

Financial Self-Efficacy, Locus of Control, Parental Income, Love of Money 

terhadap Financial Management Behavior: Lifestyle sebagai Mediasi. Jurnal 

Ilmu Manajemen, 10(1), 51–67. https://doi.org/10.26740/jim.v10n1.p51-67 

Widyaratna, L., & Zainuri, A. (2023). Pengaruh Brand Image, Harga, Dan 

Fashion Lifestyle Terhadap Keputusan Pembelian Pakaian Preloved Di 

Thriftshop. Journal Of Comprehensive Science, 2(4), 945. 

Xtsquare. (2023). Sejarah Thrifting, Tren Anak Muda Zaman Sekarang. 

https://www.xtsquare.co.id/4471/sejarah-thrifting-tren-anak-muda-zaman-

sekarang/#:~:text=Thrifting di Indonesia diperkirakan telah,tempat utama 

impor pakaian bekas. 

 

 

 

 

 

 

 


